16 Secrets To Get More Customers
In A Month Than You Currently Get All Year!

Discover The Secrets Of Generating A Constant Flow Of New Customers
For Your Invisible Ink Pen Business!

How To Generate A Constant Stream Of Qualified New Customers Who
Are Calling You!

How To Create And Implement Predictable, Reliable And Profitable Marketing
Systems And Strategies!

How To Create Systems To Automate Your Business So You Can Work Less And
Play More!

Marketing Techniques, Sales Letters, Ads, Flyers, And Other Proven And Tested
Strategies That Will Cause Customers To Seek You Out!

Ready-To-Go Promotions That Can Be Customized To Your Business And Used
Immediately To Create A Flood Of New Customers!

The Source Of Real-World Information And Success Secrets Designed To Build Your Business And Increase
Your Income So You Can Live Your Life The Way You Want It!
By Michael Senoff
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Welcome!

Congratulations And Welcome On Your New
Journey!

Dear Friend and New Customer,
Welcome!

The decision you made to invest in this system just may be one of the
most important decisions you’ve made in your business career. After
thoroughly reading this material you will have a better education in effective
emotional direct-response marketing techniques than 95% of most business
owners.

The ability to effectively and predictably generate a constant flow of
new customers is one of the most important...if not THE most
important...things that you can do as a business owner.

The most important thing that I teach business owners is this: You’re
not in the invisible ink pen business. You’re in the business of marketing
the pen business.

You can have the best pens in the universe, but if nobody knows about
them and you don’t have a constant flow of New Customers, the reality of
the situation is that you’re going to fail.

© 2003 JS&M Sales & Marketing Inc.



I’m sure you know of people that aren’t great at what they do. Maybe
just average. But they have a profitable, thriving business. Why is that?
It’s because they are good at marketing what they do.

Learning how to effectively market your business is what will make
the difference between success and failure in your pen business.

We’ve got a lot of ground to cover to get you up to speed. Please
keep an open mind as you read this material. A lot of it may be the exact
opposite of what you thought or have been led to believe (by self-serving
advertising agencies or ad reps) that successful advertising and marketing is
all about.

Even if you have a lot of money to spend, I would never advise you to
spend one cent on fancy-looking image ads. Ad reps will tell you that you
have to keep running those ads week after week because “repetition is
important in order for people to see the ad and find out about you”. Plus
they want you to keep spending your money with them week after week
without you having any idea if these ads are actually bringing you any
business. They don’t want you to be able to track the response from the ad.
Then you might be able to find out that you’re wasting your money!

I’ll show you how to never waste another dime on ads that are
unaccountable. In this manual, you’ll learn how to track responses from
each and every ad or promotion so you can repeat the winners and ditch (or
revamp) the losers.

You’ve got a lot to learn so please keep an open mind as you make
your way through the material. It may seem daunting at first because I’ve
tried to cram a lot of stuff in this manual. Just take it a bite at a time and
allow each section to “digest” before moving on to the next section.

This course is not something that you can read passively like you
would read a novel or newspaper and then hope that your newfound
knowledge will

© 2003 JS&M Sales & Marketing Inc.



somehow miraculously change things for the better. You have to actually
get involved and implement what you’ve learned.

It’s going to take some work and thought on your part to make this
material come alive and transform your business.

I don’t really care what you do first. Just do something! If you have
questions, please use the enclosed consultation certificates. I want you to be
able to get my help if you need it.

Let’s get started! The next 30 to 90 days could be the most exciting
time of your business career!

Welcome to the program and I look forward to hearing about your
success.

All the best,

Michael Senoff

© 2003 JS&M Sales & Marketing Inc.
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-800- 9920441 Crime Fighting Pens #¢-777-2577

San Dieco. CA—Monicn Products, a
wriling pen manuofaclurer,  has
announced it will donate ten tijousand
of its 1IJ Pens. a pen Lhat invieibly
marks s;roperty for security purposes,
to loral ard national police statfons,
husinesses. and community watch
groups.

The ID Pen contains a unigue invisi-
ble ink that is semi-permanent. [t actu-
ally bords moiecularly to the surface
writien on. ‘The pen's invisibly ink can
be seon under an ultreviolet lamp by

nolice departments.

Acenording to Michae! Senoff, presi-
dont of Moniro products, "The T Pen
can be more useful ta incal oeighbor
hood walch groups and police stations
Lhan thr vibraling engravos. The vibrat-
ing engruvers imbed scrulches and can
damage properly. People dor’t like to
use them because these marks desteoy
the resale value of the proporty.

"Because of Lhe low price and conve-
nience of the IN Pen. everyone in 4
community can now own iheir own

ersonal property prolelbiun cievies.
golice stations who promaic the use of
thr D Pens will close case: [asin:, savi
lime, save money, and ged 1he pitlic o
use the pens easies Lhurt auidaied
sugravers,”

INDUSTRY
INTELLIGENCE

D)
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Braham, Cambridge, isanti & Surrounding Commuriities

Wednesday, January 24, 2001

Monico Products, a.Sa.nDngo
writing pen manufacturer, has
mounoedltwﬂldmatelo,ooo
of its ID Pane, a pen that irrvisi-
bly marks property for security
purposes, to local and national
police stations, businesses and
community watch groups.

The ID Pen contains a nnique
invisible ink that is semi-perma-
nent. It actually bonds molecu-
larly to the surface written cn.
The pen's invizible ink can be
seen under an ultraviolet lamp

by police departments,

According to Michael Senoff,
president of Monico products,
"The ID Pen can be more useful
to local meighborhood watch
groups and police stations than
the vibrating engravers. The
vibrating engravers imbed
scratches and can damage the
property. People don't like to
nse them becanse these marks
destroy the resale value of the

"Becanse of the low price and

www.HometewnSource.com

©ECM Publishers, Inc. 2001, Cambridge, MN 5500

LD. pens available to police, watch groups

convenience of the ID Pen,
everyone in the community can
now own their own persomal
pmpmy protection  device.

Palice stations who promote the
use of The ID Pens will close
cases faster, save time, save
money and get the public to use
the pou‘uliurthnonﬁmd
engravers."

For pen donstions, fax your
meudlem:hudtonmco
Products. Pleass fax address to
(858) 274-2579



¥ DIEGO, CA - Monico Products, » San Diego
mlwpnm-fm bas assounced it will doaste
dpaypands of s 1D Pems, lpmlhlumiblymts
“Sp@ilgy for secwity purposes, lo local police stations,
: sed comemsnity waich groups.-
: mhcm-mmﬁduehkmum
) 1t zctully bonds molecuimly to the suwface
m'l'hepuisinhlﬂeiicnbemm-
vidﬂlimphypolm‘qnmn-u

Agconding to Michael Scnoff, peesident of Moaico
’ml. ‘~Fhe D.Pen can be more wsehul to local
mhwmpdbemlhann

donatéd to local businesses fight crime

W ves. ‘The vibrating cngravérs imbed .
cnn(hmqgcllmpmpuy Pwpkdon‘lhtc

mmﬂmhtm(kscmﬁs’demoytknnhnhc
of the property.

"Becamsc of fhe low pnce and comvenience of the 1D
Mumummmﬁymmml}wkon
personal property gdevice. Police stalions wio
promole the use of the ID Pens will closc cascs faster, save
time, save money and gei the public to use tho pens casicr
than owtdaicd eagraver.”

‘For pea donations.: fax your namc and leticr head o
;iso?;lwl’tl)duﬂs. Please fax your address to (858) 274-
Go ®  hupJtiwww.monicoproducts.com  for
MMHMYo-ulsolmymmctuumlS:mﬂ

-afwemenloo-.



ID Pen Fights Crime For Free

Manica Products, & San Diege writing pen manufacturer, hus announced it will
clonate thousands of its ID Pens, 4 pen (hat invisibly marks property for security
purposes. 1 focal police sations, businesses and community watch groups.

The 11 Pen contains a tnique, semi-perinancnt invisible ink that bonds moleculurly
10 a surface. The ink cun he seen under an witraviolet lamp by palice deparments.

According 10 Michuct Senoff,
president of Monico Producis,
the ITY Pen can he more useiul
than vibraling engravers becausc
it (lnes it damuge the property
in uny way.

Scenoif added that the ID Pen's
low price and convenience allow
everyouc in the community (o
own their own personal properly
protection device.

For pen donations, fux your
name and Iclierhead to Monico
Pruiicts at (R58) 274-2879.
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Ford Asks Law Enforcement
for Feedbhack

DEARBORN. Mich. - «Ford Motor Company has Tormed the hirst ever Luw
Enforcement Customnry Advisory Panci to gather information ro hetter serve the
vehicle needs of the law enlorcement community, The commiltee wiil olTer tord
insight on police vehicle uxage patterns und impnt on fulwre vehicle aptions.,
cyquipment nnd configurations.

The punel will include approximatcly sixieen micimbers of key persannel trom faw
ciforcement agencles ancl Furd representatives.

“This uthows Ford representatives. Trom both engineering amd siumapemient. to Iwear
diteetly from luw enforcement personnel” suid Robert 1. Willlams, Ford's povermnel
«ates manager for the North American [leet, lease and re-marketing operafions,

Far its first meeting. held in September. identifying key future products was high
oo the panel's ugenda, The panel recommended revising vehicke wiring 10 assist law
enfurcement agencies in adding aler-market products such as lights and sirens fo
cars. Williame saic there was interest in the new F-150 Super Crew Mordel being
added to the fleet provided by Fund, The connnities also exprossed un inferest in Fonl
Fuilding a right-hand drive Fond Escape for casier meter and patking enforcement.

Ford now uffers the Ford Explorer. Tuid Bxpedition and Ford Eacursion as Speeiol
Service vehicies ot designed or intended 1o be used wy pursuil vehicles).

“Tix openncss between Ford represcnlutives andd (e law enforeement panel put us
on the same wave length for constructive Idcas und feedback on the futurs develop-
ment of law anforcenxent vehicles? said Thennis Tucker, Fleet Manager for the LHinols
State Police,

Law enforcement members will meet with Ford three times a year, For the initial
pancl, half of the members were asked Lo serve for one year anct the other half for iwo
years. The plan is to then replace half of tic group each year and, eventually, axk all
members tv serve for two years. :

¥

ustice Department
unds 1.aw Enforcement

“Nehicles

Refore hix lerin endexd, tormer presi.
dent Clinien signed inta baw o funding
mnzasanie thag inclides more than $1 bit-
Tiom in funds.for Community Oriented
Policing Services (COPS). The funding
includes $140 million for the COPS
lechrology Program to he used for thie
contitmed developiment ol technologies
and autoningd systems (o assist state and
Tocal lrw clorcetient agencies.

In pussigy legisltion, Congress di-
recia! the _l}islicc Lepartment to fund
number ofzrant reguests from specilic
law enfn@cmcul apencies to fund mo-
brle duta germinals and similar systems
{or luw enforcoiient vehicks.

Cefl Phone Guns
Furapean law enfarcement officials
ve reporied the discovery of 22-cal-

ibwer pistols shuped like cel] phunes. Sev-

eri) of these pun phaones have been
scired in Croaia and thie NevhesTands.

A maobile pan phone looks the sanie
2% 4t normal pivme on the outsikle, but the
imernal wires have heen gutted and re-
placed with 4 rudimentary spring-wotnd
perctission mechanism. This mechanism
ltows four .22 caliber hullets (o be fived
From upenings in the 1op of the phone.

While these gun phones have not
been seen in the United States, the FBI,
AT, Federal Aviation Administration.
antd the 1S, Costons Serviee Authority
arc aware of them and airport security
oflicers have been trained to recognize
the guns,

Bomb Threat Card
Released

The Technival Support Working
Giroup, a Fededal Interagency group fo
cusing ot new technulogy for Counter-
ing "ferrorisni, bas reieased the Bumb
Threat Starioff Curd. The card was cre-
ated 1o aid all Federal envergeney and
law enforcement olficers and all Staic
and Local Fire, Law Enforcement,
HAZMAT, Bomb Squud, EMS, and

Po: xce FEBRUARY 2001



San Dicgo

1Vision Software
Signs Agreement
With lomega

Individuals who purchase
Iomega Zip drives on the
company’s Web site can
now obtain the industry’s
only Windows Explorer—
based file management
system for removable media
at a package price. Iomega
will market 1Disk on its
Web site and will bundle
1Disk with Web site sales
of Zip drives and other
media products. Purchasers
of bundled products will
realize cost savings over
the purchase of an Jomega
. product and 1Disk system
separately.

1Disk is the first file
management system that
allows users to track all files
on removable media, using a
virtual database that appears
as just another drive letter in

in thAe-.\

Windows Explorer. 1Disk
tracks the contents of all
removable media whether
the disk or tape is in its drive
or not, and works with Win-
dows 95, 98, 2000, and NT.
1Vision Software Inc.,
www. Ivisionsoftware.com,
develops PC storage man-
agement software and tools
for files stored on removable
media and on the Web.

A Better Way to
Identify Your Stuff

Monico Products, a San
Diego writing pen manufac-
turer, has announced it will
donate thousands of its ID
Pens, a pen that invisibly
marks property for security
purposes, to local police
stations, businesses and
community watch groups.

The ID Pen contains a
unique invisible ink that is
semi-permanent. It actually

bonds molecularly to the
surface written on. The
pen’s invisible ink can be
seen under an ultraviolet
lamp by police departments.
According to Michael
Senoff, president of Monico
products, “The ID Pen can
be more useful to local
neighborhood watch groups
and police stations than the
vibrating engravers. The
vibrating engravers imbed
scratches and can damage
the property. People don’t
like to use them because
these marks destroy the
resale value of the property.
For pen donations, fax
your name and letterhead to
Monico Products. Please fax
address to 858-274-2579.
Go to www.monicoprod
ucts.com for before-and-
after photos. You also may
e-mail freepen@aol.com.

”

Microsoft Opens
San Diego Office

Microsoft Corp. opened
the doors to its new San .
Diego office on Dec. 7.

The new facility will service
the company’s growing

San Diego customer base
and will feature new office
technologies, presentation
and meeting facilities, and

space concepts.

In addition to providing
employees who have
worked out of home-based
offices with a place to meet
with customers, the new
local office will showcase
how Microsoft’s technolo-
gies are changing the way
people work. While many
companies have embraced
the concept of telecommut-
ing, Microsoft’s progressive
space represents the next
generation of office design.
Instead of designated cubes,
employees can “plug in” to |
virtual workspaces in the
office or work from home.

The office will also offer
state-of-the-art customer and
employee facilities. The cus-
tomer area will have a
multi-purpose room that
seats 50, with both large and
small-sized conference
rooms. The employee area
features designated office
space, as well as visitor
cubes of varying sizes. An
interactive cafe brings tech-
nology to the break room
with network connectivity,
phones and MSNBC on the
overhead TV/VCR unit.

For more information,
please visit www.micro
soft.coni/presspass. Q

COMPUTOREDGE

7895 Convoy Ct., Ste. 12, San Diego, CA
MICRO MECHANIC | == | ®Eatrnce on Mercary Street; tsied sres o sve o
Rancho Paint & 3
WE REPAIR MACINTOSH AND IBM COMPUTERS! R e Bt
We Fix Monitors, Computers, Printers, Terminals  (® [ § @ PO SE-808 o o 04
Special Sale on New Systems Not responsible for typographical errors.
CPU Upgrades
PENTIUM IIl SYSTEM Pentium 1 600MHz. ... .. $190 | a1 pentium 233 150
* Intel Pentium IIl Processor = AGP Video Card w/BMB SRA » WinScroll PS2 Mouse ~ Bemtium I S50MHz .. ... .. 160 | WYSE Terminal
. gizﬁ *:;'lgh-Speed * 104 Win95 Keyboard * Windows 98 w/Doc Athlon K7 600MHz ............160 | 50/60/85/150/350 ...... cALL
che Memory w/Hand Rest .
« 128MBPC-100SDRAM  » 16-Bit 3D Stereo Sound P%%(PI T Used Mok s G0
* 144MB Floppy Drive « 4Q 32W RMS Speakers MB ... $230 Used Monitors
* 13CBUltaIDE Drive V.90 56K Internal $720/800 T28MB ..U 115 | Mono...........ccovvurnnn, $20
* 50X CD-ROM Drive Voice/Fax Modem Monitor Sold Separately (Prios Sulbjest To Change Dadlyl VGA ..ooiiiiiiiiaiaeee 40
Hard Drives Video Cards Used Laptops (All Models) SVGA % 5 5555 5 stomits 595 5 Sothn 5.9 65
Western Digital ATI USED LAPTOP .............. CALL Used Systems
20GB 7200rpm . ........... $115 | XPERT 2000 32MB AGP ..... $85 CD Burners Macintosh Systems CALL
13GB........ R 89 | RageFuryPro32MB ........ 160 Yamaha 8x4x32 SCSI ........ $230 | oo SIS e Ezon
Pylrber Voodoo 3 TEAC 8x4x32 SCSI............ 210 DX Bystem., . v < ovoi»
HP4000T ................ soso | S000AGP .o =200 * SPECIAL * Used Sony Monitors 15" & 17" .. . CALL
Special G400 32MB AGP Du‘ = ¢170 __We Buy & Trade Unwanted Monitors & Computer Parts
Micro Mouse w/Wheel .. ..... $15 [ G400 16MB ................110 25 YEARS EXPERIENCE - Repair Down to Component Level

RADE UTNWANTED MONITORS & COMPUTER PARTS

www.computoredge.com
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arm ¥ocus corntinued Jrom page 2>

ine with their agents, and enalbie

tomers to access policy information

r the Internet. “We have an opportu.

¢ for an Internet presence and the

1t of hiring NAMIC to develop and
nage our site at far leys expense than it
.uld take to have it done outside.”

yme Mutual will usc e-mail and digjtal
wotography to submit applications and
termine rates {n real time, and image
)cuments for a paperiess office environ-
eat, With its Web sitc, Home Mutual
aoks forward to being able to exhibit the
ipertise and service usually enjoyed by
itch larger companies,

o News Is Good News

—rkansas Insurance Comnmissioner Mike
'ickens is thrilled to “not hear about”
jome Mutual. He loves talking about it,
rowever, as does Deputy Insurance
~ommissioner John Hartnedy.

“When talking with ather members
»f the insurance community, we often
as¢ the Home Mutual story as ar
example, saying “Look what this industry
did! Why can't the rest of you do this?
This solution is 20 much better than
more laws and regulations to handie
insolvencics,” Hartnedy says,

The insurance department com-
mends Mutual Mansgement Irc. for
doing an outstanding job of siepping into
and taking care of a crisis situation, “This
is another example of insurance compa-
nics trying to take care of their custom-
ersy” declares Hartnedy, “We don't
publicize the good things we do enough,
but just let us be perceived us having
raade mistakes and see what vou hear!

“In this casc,” he continues, "the
industry came up to Lhe bar and tunk
care of an insolvent company, turning it
back into a positive investment for
policyowners. If an industry polices itseif
this well, why make more regulations to
gavern it? More regulations threaten
flexibility, Onee a law is on the books, we
are bound by i1.”

Hartnedy adds, “Thanks to this
example, we now have a plan in place to
deal with future situations like Home
Mutual without ¢reating more regulatian.
The sooner a move can be made 1o save a

situation Yike Y, (e tets damage will be
done. The Hoime Mutual situation has
shored up the reputation of the industry,
If the company had failed, legislators
would be proposing s rafl of laws and

i Needless o say, we are extremely pleased
with the handling of the Home Mutual
situation,”

membership for the ability to network
with other farm mutual managers who
hnve been through mergers, acquisitions

and market changes. Their experience
helpad Mutual Manegement Inc. avaid

| tnistakes in. rehabilitating Horne Muta!,

} At the 106" NAMIC convention in
Washington, D.C., Sept. 23-26, 2001, the
Farm Conference program will feature a
panel discussion on companies in
trangition. emphasizing alternatives to
“merger. White will participate and share
his experiences with Home Mutual,

P Prodiuces and Services cominued from
page 28
minima! or no cost lo companies. All

To participate, call Larry Thill, AAIS
manager of slatistical scrvices, at (800)
564-AAIS,

The seport was distriputed free of
charge to AAIS inland marine affiliatcs,
AAIS members not alliliated for iniand
marine can purchase it for $100; noa-

I members for $200. o rcqnm a copy

Monico Products, 2 San Dj

for security purpuses, to local police

proups.

‘ ‘The 11> Pen contains a unique

i invisible ink that is semi-permanent.
It actually bonds molecularty o the

regulations. We have not heard one word.

White ¢redits his company's NAMIC

mel

participants reccive a copy of the report.

writing pen
td thousands of its 11
Pens, 2 pen thal invisibly marks property

statians, businesses and commun:ty watch

| surface written on, The pen's invisible jnk
cari be scen under an ultraviolet lamp by

I
l
|
! f SRS e
f ’ JobCptions.com Nﬂwcrk
i -
i

police dupartments.

For pen donatidnh, {35 YO TETR
on letterhead 10 Monico Products at
(R88) 274-2574. For more infarmation,
vislt www.moenicoproducts.com or stnd an
¢-mail to freepen@anl.com.

New Microwave System for
Vehicles Prevents Costly Losses
from Backing Accidents

A driver's aid that detects motion behind a
vehicle can help boths professional drivers
and the driving populaticn in generul
prevent and reduce backing acsidents,
which are routinely associated with large
commercial trucks and are of increasing
concerr. to those who drive larger vehicles
such as SUVs and minivans,

The Guardian Alert™ from Sense
Technologies Inc. is a next generation
micsowave device from a feading manufaz-
turer of quality sufery praducts for the
transportation industry, Patented anc
FCC-approved, the Guardian Alert can
detect an objact up to twelve feet behind a
vehicle, then send the driver both a visual
and audible warning,

Utilizing a proprietary pattern that
covers the entire rear surface, the sensor
detects the presence of targets by the
resuitant Doppler shift caused by an objecq
moving lowards the vekicle or the vehicie’s
movement towards an object.

The unit is so accurate, it won’t false alarms,
which can {ead 1 driver complacency.

Products based an microwave
technolagy, arc not advarscly affocted by
rain, snow, mud, light or other cnviron-
mental factors. The Guardian Alert iy
avuilable in mine standard madels, ranging
in price from $325 to $579. For mory
infermation on Sense Technologies,
contact (888) 308-8324 or visit

wwavsenseiech.conl, Preil
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The work of 16 design firms wiil be on display through
March 3 at the Athenaeum Music & Arts Library in La Jolls.
The ‘Dlstlliing Design’ exhibit festures designera’ work
such as clocks, signs, interiors end arohitecture.

Exhibit Packages
San Diego’s Bes
Design Firms

BY TANYA RODRIGUES
Staff Writer

When Lawra Coe Design Assoclates was asked to
create packaging for TaylorMade Gal('s player's plove,
the firm made 3 dual-puspose camrying case.

It could hang in retail stores and appesl 10 consemers,
but was ventilated and would fatcr protect the glove in
between uses.

The case and other items that illustrate local design-
ers’ work and process are on display at the Athenacom
Music & Arts Library in La Jolla. The exhibit is called
“Distilling Design.”

The show, which runs through March 3, includes the
work of 16 desiga finms, 15 of which are from San Dicgo.

Five months ago, whea approached about curating the
exhibit, Susan Merritt was excited to get involved.

The show was timed to take place during the local
Amcrican Institute of Graphic Arts conference, called Y
Design, which ook place Feb. 16 and 17.

Education chair for the local AIGA chapter, a professor
at SDSU's graphic design department and vice president at
Jocal firm CWA, Inc., Merritt nuw hopes that similar exhi-
bitions will now be sct up on an ongoing basis.

Other than Laura Coe ardd CWA, the firms represented
in the show include Bennett Peji Design, Conover, Hollis
Design, John Dennis Design, Mentus, Mires Desigu,
Miriclio Grafico, Morris Creative, Myndgriive, Per-
stimmon Design, Tyler Blik Design, Visual Asylum and
Scott Ramsey Design.

CoNTEEe W Sagons, - -+ -

“jt can be used by beginning students
in the nursing program to feel the pulse
and catheterize patients and advanced
students to do advanced cardiac life sup-
port and respiratory therapy students to
fntubatc the mannequin,” Hamel said.

Instructors program the mannequin via
a desktop or handbeld computer ta simu-
late a patient of a certain age, sex and

mweight.

Students respord to real crisis i
as wﬁc-tmfm

B8Y TIM COFFEY
Staff Writer.

Michael Senoff isu't in business to
give moncy away, but he knows a goud
idea when he seés lt.

That's why Senoff, president of
Monico Products, a Claircmont-based
pen masufacturer, is giving away
10,000 of his ID Pens to law enforce-
ment agencies and private citizews, The
pen writes in semi-permanent, invis-
ible ink that is only noticeable when
viewed through vitaviolet light.

So far, Senoff -
has given away
1,000 pens. And
he said he’ 1l keep
doing it until he
reaches 10,000.

“I'll comtinue
it as Jong as it
doesn’t bankrupt
me,” Scnoff said.
“Even a nonprofit
organization has
to make moncy to
keep the organi-
zarion going.”

Senoff said he
has mailed the

i s, .k
Students and nursss will receive irsining on a lifs-slze mannequin that can mimic
problems. Grossmont Community College, Kalaser Permenente and

——real-iife_health
Scrippe-Mercy poole nt.

partments as close as Danvilley. -
Calif., and as far away as Ben-
salem Township, Pa. He usually
mails one ur lwa, but has mailed
as many as five.

“We'll use our judgment (with
how many pens Monico will do-
nate 10 2 single organization) be-
cause they do cost money,” Seaoff
said.

The individual pens typically cost
$1.50, but can cost 50 ceots on large
quantity orders, he said.

The publicity generated through
) the pro-
motion has
helped the

S-year-old

company off said he has becn inundated with re-
Senoff mar- quests from law enforcement agencies.
kets from his “It's really starting to snowball,”
home. Astory  Senoff said.

on the ID Pen Anyone interested in receiving a
recently ap- free pen can go ta thc Monico Web
peared in a site at (www.monicoproducts.com) or
policc maga- e-mail Senoff directly at freepen@
zine, and Sen-  aol.com.

Monico Producta of Clalremont Mesa manufactures
pons that write in semi-permanemt, invisibia ink that is
only noticeable when viewed through uttraviolet light.
These 1D pens wre offered to law anforcamant agencles
and privats citizens.

pens to police de-



Call Casualty Underwriters/Burns
& Wilcox for fast delivery on custom
policies and packages with low
deductibles. Your business will
SOAR with our affordable premiums
and fast claims service.

B LOCAL, INTERMEDIATE
& LONG HAUL TRUCKING

B GARAGE LIABILITY
W MISCELLANEOUS E&0

| COMMERCIAL PROPERTY
AND PACKAGES

B D&O PROFIT AND
NON-PROFIT

B PRODUCT LIABILITY
B UMBRELLAS

B ALL CLASSES
CONTRACTORS LIABILITY

B JEWELERS AND
FURRIERS BLOCK

B PROFESSIONAL LIABILITY
B PRIMARY GL
B PERSONAL LINES

B 27 BLUE
RIBBON PROGRAMS

PLUS PREMIUM FINANCING WITH

"G Fopa! Premizm Budget, Inz.
¥ 3]  INSURANCE PREMIUM FINANCING

sussouayor Burns@Wilcox Led.

CASUALTY
UNDERWRITERS, INC.

» ¢X Burns&Wilcox Led.

1740 Rice Street, Suite 300
St. Paul, MN 55113
612/487-2800
MN Wats: 800/637-7318
Other States: 800/328-1653
Fax: 612/487-2010
LARGEST NATIONWIDE 77 - 723
MGA BRANCH NETWORK ™ e 77

New Products

Theft deterrent kit inciudes
ultraviolet marker

Direct Safety Solutions (DSS)
has created the LD. 2000™ pro-
gram which includes an ultraviolet
marking pen, a property inventory
sheet and decals which are to be
placed on doors or windows to warn
away potential thieves. With a re-
tail price of less than $5, the 1.D.
2000 program is an inexpensive
way for customers to protect their
possessions.

The LD. 2000 Security Marker
contains an invisible permanent
ink that marks on all surfaces in-
cluding glass, paper, wood, plastic
and cloth. It can do over 1,200
markings. I.D. 2000 will not stain,
damage, or deface property. Marks
are visible under a special ultravio-
let light carried by law enforcement
personnel including police, detec-
tives, and pawn shops.

The Software & Services Division
of New England Business Service
Inc., has introduced the Page Magic
Gold Edition CD-ROM, a desktop
marketing software suite for small
business. Page Magic Gold Edition
integrates the latest version of
Page Magic, NEBS' popular Win-
dows-based desktop publishing
software, with Design Magic™, a
powerful drawing and illustrating
application, and NEBS Business
Image Collection, a clip art library
of over 1,000 business images.

Page Magic Gold Edition pro-
vides 170 pre-designed templates
for a wide range of business and
marketing materials. These, in
turn, coordinate with pre-printed
Company Colors™ papers from
NEBS, enabling individuals with
no design experience to quickly pro-
duce professional-quality sta-
tionery, brochures, business cards,
newsletters and fliers without the
need for a graphic designer.

Page Magic, the desktop publish-
ing component of the Gold Edition
CD-ROM, is the most recent re-

lease of the software and includes
such features as a new interface de-
sign, more templates and easier
text handling.

One of the few desktop publish-
ing applications with OLE2 (object
linking and embedding) support,
Page Magic makes it easier and
quicker for users to integrate data
from other applications, such as
text, graphs, spreadsheets and art-
work, into their materials.

Page Magic Gold Edition oper-

ates on any Windows 3.1 or Win-
dows 95-ready PC or compatible
with a 386 or higher processor and
4MB RAM. It can operate with any
monitor except CGA. It requires a
CD-ROM drive and mouse or other
Windows-supported pointing de-
vice.
The new CD-ROM has a suggest-
ed retail price of $119.95. It comes
with a 90-day unconditional guar-
antee and 30 days of free technical
support on a toll line, beginning on
the date of the first call. A support
>lan with a toll-free number is also
wailable.

To order or obtain additional in-

yrmation contact NEBS at 20 In-
austrial Park Drive, Nashua, NH
03062 or call toll-free: 800-882-
5254.

Book details 12 steps
to more new business

Power Calling II: How to Build
New Business in a Crowded Mar-
ketplace by 20-year sales and tele-
marketing consultant Joan Guiduc-
ci provides 12 easy steps for putting
a comprehensive new account de-
velopment plan into action. It cov-
ers a range of issues from dealing
with multiple decision makers to
shortening sales cycles. The book
includes techniques successful
salespeople use to turn their voice-
mail messages into winners, plus
two practical steps for landing a
commitment on calls, and what
strategies to employ when buying
decisions are stalled. Mixed in are
400 sales tested scripts and dia-
logues for fine tuning conversa-
tions.

Guiducci combines her proven

{Continued on page 74)

ROUGH NOTES




Secretly mark your valuahles using
invisihle ink - with the Branding Pen!

Burglars can’t see

y“:ur l(’;‘f’ehb‘le BA CAMCORDER X39
rana,

™~ TEX D.L. 9133-20413130LP

but it shows up
under police
ultraviolet lamp!

Home & business owners everywhere
use Monico’s unique “Branding Pen” to
secretly mark their valuable:
*CAMCORDERS *COMPUTERS
*GUNS *POWER TOOLS *TVs
*LAWN EQUIPMENT * JEWELRY
*ARTWORK & ANTIQUES *CAR
STEREOS *VIDEO GAMES
*ATRBAGS...everything except the
kids! One pen brands 1,000 items.

MARK YOUR
BELONGINGS BEFORE

T e T oo
e

reami— I ] e

Invisible Security
Protection




P> OPERATION L.D. 2000 is G theft deterrent program that allows polce

fo defect, identify and retum stolen propery fast in the event of
burgiary. Each 1L.D.2000 marker contains invisible pemnanent ink. i's
safe and relkable and easy fo use. Use 1.D, 2000 to mark ol valuabiles In
your home and office. 1.D. 2000 wil mark all surfaces including glass,
paper, wood, piastic and cloth. LD. 2000 won't damage or deface
properly. One pen will mark over 1,200 items. The marks are visible
under uliravioiet ights for easy identification by police, defectives ond
pown shops. Marked lems are hard 1o fence and evidence of Quiltt is
apparent when thieves are cought.

DIRECTIONS: Mark ol volugbles with 1.D. 2000. USE DRIVER'S LICENSE
NUMBER (with siate abbreviation) This provides an instantly recognizabile
number 1o law enforcement agencies (e.g. for Sate of Calfomia: CA
B1234567) and Is the most consistent mark of identification for personal
property. RECORD YOUR PROPERTY Marking your praperty takes just a
few minules . Complefe the process by moking a record of your
efforts. Enfer a complete desciiption of the marked property on the
Inventory form in this sheet,

DISPLAY YOUR PROTECTION: You've faken the time to mark, record
widow decals can ald in detering the thief. These decais do not Imply
that your property is of greater value han your neighbors, only that
yours is readlly identifiable and thus HIGH RISK 1o the thief. In addition,
the 1" x1* decais shouid be pioces In a visble aea on each
indvidualy mariked #em. This gives immediate notice fo the thief, as
well as any law enforcement agency, that this lem s identified with
Your personal number.

Window/Property Decails Inside @

Personal Property Inventory

The following list may be used as an ald in the marking
process. Before starting, include any additional fems not listed.
Enter the quantily in the boxes. Don't forget ihems that have been
stored away. Check off each item as it is marked so as not to miss
anything. Congratulations! You are taking the most important step
in protecting your valuables.

ITEM CHECKLIST

PERSONAL/BUSINESS PROPERTY Name
INVENTORY LIST

Address
(use pencill) City
Phone___ ()

DESCRIPTION OF ITEM

QTY ' ITEM V| QTYITEM
Television Computer
Car Radio Car Sterso
Stereo Microwawe Owen
CDs& Tapes Hand Tools
Musical inst. Bicyciles
Books Garden Tools
Pictures Lawn Fumiture
Clocks Lawn Mower
Camema/Lenses Luggeage
VCR Hobby tems
Video Equip. Coins/Stamps
Calcuistors Jewlery
Inventory Date:
Police or Shexiff Deparment

Zp  Non-Emergencies:

Emergencies ONLY:




INTRODUCING

A Theft Deterrent System That Can Detect & LD.
Stolen Property In Seconds!

~For Use on Home and Office Property.
~Contains an Invisible, Permanent Ink.
~Marks on All Surfaces Including Glass,
Paper, Wood, Plastic, Cloth & Jewelery.
~Won't Damage or Deface Property.
~Marks are Visible Under Ultra Violet Light.
~Looks and Works Just Like a Magic Marker
~One Marker Marks Over 700 Items. -

Any Questions
Please Call
Toll-Free
1-800-982-6487

Monico Marketing International
La Jolla California 800-982-6487



FREE?
——

RED-EYE
REMOVER PEN

The Beautiful Truth About
Red-Eye-Remover Pens

The profit from red eye pens Is surprisingly high.
This special biue ink inside the pen will magically
tumn red-eye on a color photo back to their
natural color. There is only one supplier for this
ink. It's worth more per once than gold itself.
One gallon is enough for 4,200 pens. "l now
realize labs would find this valuable, too" | can
make and sell red-eye pens for three times iess
than my rivals and they work perfectlyl My
red-eye pens remove 94% of red-eye due to
camera flash. You pay as low as $1.25 per pen
and Included is a self-test retail display kit. You
get free shipping with a 30-day credit. | will take
all of the risk. Call Mike for a free sample today!

IR GUARANTEED SATISRACTION
VI QUANTITY 50 100 200 580

PRICE! PRICEEACH $1.75 $1.50 $135 $1.25

COLOR DISPLAYS!
FREE SAMPLE OFFER!
CALL Now! MONICO MARKETING
1765 Garnet Ave #60
» - San Diego CA 92109
619-274.7851
MADE IN THE USA

FREE®
/

RED-EYE
REMOVER PEN

Why Should | buy Them?

The profit from red eye pens is surprisingly high.
This special biue ink inside the pen will magically
turn red-eye on a color photo back to their
natural color. There is only one supplier for this
ink, if's worth more per once than gold itself.
One gallon is enough for 4,200 pens. 'l now
realize labs would find this valuable, too” | can
make and sell red-eye pens for three times less
than my rivals and they work perfectty! My
red-eye pens remove 94% of red-eye due fo
camera flash. You pay as low as $1.25 per pen
and included is a self-test retail display kit. You
get free shipping with a 30-day credit. | will take
all of the risk. Call Mike for a free sample today!

I (1) GUARANTEED SATISFACTION
VSN QUANTTY 50 100 200 500

PRICE' PRICEEACH 51.75 $1350 $1.35 $1.25

COLOR DISPLAYS!
FREE SAMPLE OFFER!
CALL NOW!

800-982-6487

MONICO MARKETING

1VER Ppemas Bye $40
S

RED-EYE
REMOVER PEN

Test Your Red IQ

The profit from red eye pens is surprisingly high.
This special blue ink inside the pen will magically
tum red-eye on a color photo back to their
natural color. There is only one supplier for this
ink. It's worth more per once than gold itself.
One gaillon is enough for 4,200 pens. "I now
realize labs would find this valuable, too." | can
make and sell red-eye pens for three times less
than my rivails and they work perfectiy! My
red-eye pens remove 94% of red-eye due to
camerda fiash. You pay as low as $1.25 per pen
and included Is a self-test retall display kit. You
get free shipping with a 30-day credit. | will take
all of the risk. Call Mike for a free sample foday!"

NI GUARANTEED SATISFACTION
I QUANTITY 50 100 200 580

PRICE! PRICEEACH $1.75 $1.50 $1.35 $1.25

[ ]
CALL NOw! MONICO MARKETING
1765 Garnet Ave #60
- . San Diego CA 92109
619-374-7851
MADE IN THE USA

FREE"!
S

RED-EYE
REMOVER PEN

What You Should Know
About Red Eye Pens.

The profit from red eye pens is surprisingly high.
This special blue ink inside the pen will magically
tum red-eye on a color photo back to their
natural color. There is only one supplier for this

ink. I's worth more per once than gold itself.

One gallon is enough for 4,200 pens. "l now

realize labs would find this valuable, too" | can
make and sell red-eye pens for three times less
than my rivals and they work perfectty! My
red-eye pens remove 94% of red-eye due to
camera flash. You pay as low as $1.25 per pen
and included is a self-test retail display kit. You
get free shipping with a 30-day credit. | will take
all of the risk. Call Mike for a free sample today!

Gt i3l GUARANTEED SATISFACTION
LOWEST QUANTITY 50 100 200 500

PRICE! PRICE EACH $1.75 $150 $1.35 $§1.25

COLOR DISPLAYS!
FREE SAMPLE OFFER!

CALL NOW: MONICO MARKETING

1765 Garnet Ave #60
n ] San Diego CA 92109
619-274-7851



COMPARE TO OTHER LEADING BRANDS!

10X MORE

Black Cat Red
Eye Eliminator
Pen

« Completely eliminates
red-eye right on your
color print with a touch of
the pen « Two pens in
one! Includes large and
small tips for greater
control * Does not
change the normal eye
color = includes easy to use instructions.

{02 Vic |1 I— Red Eye Eliminator Pen................... ..$12.95

lllustrator Red-Eye Pen

For removing "Red-Eye" on photo-
graphic prints. Comes with complete
easy-to-follow instructions.

Red Eye Remover Pen
GF-3501 $5.95

orDER RED=0UT TopAY AND sAVE!
800-982-6487
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AMAZING _

MONEY DETECTOR

PEN BUY DIRECT!

We manufacture the CASH COP Counterfeit Currency
Detector. That good for you because you buy from the
main source! Millions of counterfeit dollars circulate

daily. Protect your business interest before you
accept counterfeit cash! If you are in business, or
handle cash..
YOU NEED THE CASH COP CURRENCY DETECTORS.
SIMPLE TO USE~CONVENIENT~AFFORDABLE~
WILL TEST 5000 BILLS
WORKS ON NEW CURRENCY TOO!
GUARANTEED

LOWEST &

PRICE! IcE
GET STARTRED TODAY

®

FREE SAMPLE OFFER!
CALL NOW!

MONICO MARKETING
5580 La Jolla Blvd #78
La Jolla CA 92037

' 619-274-7851



AMAZ‘“G
MONEY DETECTOR

PEN BUY DIRECT!

We manufacture the CASH COP Counterfelt
Currency Detector. That good for you because
you buy from the main seurce! Millions of
counterielt deollars circulate daily. Pretect your
business interest befere you accept counterfeit.
SELL CASH COP CURRENCY DETECTORS.

RETAIL UP TO $10.00~THATS A 1000% PROFIT
EVERYONES A PROSPECT~WILL TEST 5000 BILLS

WORKS ON NEW CURRENCY TOO!

GUARANTEED

LOWEST
PRICE!

GET STARTRED TODAY!
FREE SAMPLE OFFER!
FREE COLOR DISPLAYS!

FREE SHIPPING! MONICO MARKETING
CALL NOW! 5580 La Jolla Bivd #78

La Jolla CA 92037
619-274-7851
[ | | | MADE IN THE USA

AMAZING
MONEY DETECTOR

PEN BUY DIRECT!

We manufacture the CASH COP Counterfelt
Currency Detector. That good for you because
you buy frem the main seurce! Milliens of
counterfelt dellars crculate dally. Pretect your
business interest before you accopt counterfelt.
SELL CASH COP CURRENCY DETECTORS.

RETAIL UP TO $10.00~THATS A 1000% PROFIT
EVERYONES A PROSPECT~WILL TEST 5000 BILLS

WORKS ON NEW CURRENCY TOO!

GUARANTEED S
LOWEST
PRICE!

GET STARTRED TODAY!?

FREE SAMPLE OFFER! ¥
FREE COLOR DISPLAYS!

FREE SHIPPING! R —
CALL NOW! 5580 La Jolla Bivd #78

La Jolla CA 92037
619-274-7851
| | MADE IN THE USA

counterfel? dellars drevlate dally. Protect your
business interest befere you accopt counterfeit.
SELL CASH COP CURRENCY DETECTORS.
RETAIL UP TO $10.00~THATS A 1000% PROFIT
EVERYONES A PROSPECT~WILL TEST 5000 BILLS
WORKS ON NEW CURRENCY TOO!
e
VLN OUARANTRED SATISPACT wia
towesT f TV, /80,2300 00 a0 1
UG -PRice BACH 5173 12 2873115 98
GET STARTRED TODAY!

AMAZING
MONEY DETECTOR

pEN BUY DIRECT!

We manufacture the CASH COP Counterfeit
Currency Detector. Thut geed for you because
you buy frem the main source! Millions of
counterfelt dollars circulate dally. Protect your
business interest before you accopt counterfeit.
SELL CASH COP CURRENCY DETECTORS.

RETAIL UP TO $10.00~THATS A 1000% PROFIT
EVERYONES A PROSPECT~WILL TEST 5000 BILLS

WORKS ON NEW CURRENCY TOO!

GUARANTEED
LOWEST

PRICE!

GET STARTRED TODAY!
FREE SAMPLE OFFER! F
FREE COLOR DISPLAYS!

FREE SHIPPING?! MONICO MARKETING
5580 La Jolla Bivd #78

CALL Now! La Jolia CA 92037
619-27.7851
] | MADE IN THE USA

AMAZING
MONEY DETECTOR

We manufacture the CASH COP Counterfeit
Currency Defector. That geed for you because
you buy from the main source! Milliens of

PEN BUY DIRECT!

FREE SAMPLE OFFER!

FREE COLOR DISPLAYS!

FREE SHIPPING! e e
CALL NOW! 5580 La Jolia Bivd #78

La Jolla CA 92037
619-274-7851
u | MADE IN THE USA



STICKER
REMOVER
PEN

@ Removes Price Tags
& Gummy Stickers.

| wProtects Finger Nails

& Won't Damage Or
Deface Property

® Disolves Sticker &
Glue Fast

| 2000 Uses

MADE IN U.S.A.

REMOVES
PRICE TAGS,
& STICKERS

FAST !

FREE
KEY CHAIN
SCRAPER!

MARK
AND
SCRAPE

STICKER
REMOVER
PEN

@ Removes Price Tags
& Gummy Stickers.

a Protects Finger Nails

& Won't Damage Or
Deface Property

@ Disolves Sticker &
Glue Fast

® 2000 Uses

MADE IN U.S.A.

REMOVES
PRICE TAGS,
& STICKERS

FAST !

FREE
KEY CHAIN
SCRAPER!

JUST
MARK

AND
SCRAPE




MONICO PRODUCTS FAX ORDER FORM 1765 Garnet Ave #60 San Diego CA 92109

CREDIT CARD HOLDERS Order by toll free phone 1-800-982-6487 24 hours a day,
7 Days a week To FAX your order 24 hours a day 1-649-274-2579

g%
“Branding Pen” Price List & Order Form 1998-99

ITEM PRICE QUANTITY COST
Branding Pens (10-199)  $1.50 - s
Window “Warning” $3.00 - s ____
Decals package of 50

Property “Warning” $3.00 —_— s _
Decals package of 50

5-year guarantee cards $5.00 S s
(50) cards |

1-UV Light for $500 s
Demonstration Prepossess

SPECIAL OFFER On case lots only. You save $84
ALL CASE-LOT ORDERS OF AT LEAST 400 PENS
INCLUDE FREE = 50 window decals, 50 guarantee Cards,
200 warning labels, 1-UV Light, & 4 Retail Counter Displays

QUANTITY

ITEM # OF PENS PRICE/PEN |PRICE/CASE

1/2 Case 200 1.35 $270.00 200

1 Case 400 1.28 $512.00 400

3 Cases 1,200 1.00 $1,200.00 1,200
5 Cases 2,000 .86 $1,720.00 2,000
10 Cases 4,000 $2,960.00 4,000

MERCHANDISE TOTAL §
You can say “Charge it”

.74

with Monico ! California res. add 7% Sales Tax $
MasterCard-Visa : hiobi
AMEX-Discover { Shipping § FREE
1.3:;;‘.::;::&7 TOTAL OF ORDER §

Credit Card Number__VISA__MC___AMEX___ DISCOVER Exp. Date-Mth-Year.

Today's Date /

Authorized Signature

Ship To

Phone# (required) e-mail address

Company

Attention

Delivery Address (no P.O. Boxes)_

Zip Code

City State




Personal Property Inventory Checklist

P OPERATION ID. 2000 is @ theft deterrent program that aliows police The following list may be used as an aid in the marking
fo detect, identify and retum stolen property fast in the event of process. Before staring, include any additional items not listed.
burglary. Each 1.0.2000 marker contains invisible permanent ink. s Enter the quantity in the boxes. Don't forget items that have been
safe and reliable and easy fo use. Use L.D. 2000 to mark all valuables in stored away. Check off each item as it is marked so as not to miss
your home and office. .D. 2000 will mark all surfaces including glass, anything. Congratuiations! You are faking the most important step

paper, wood, plastic and cloth. I.D. 2000 won't damage or deface
property. One pen will mark over 1,200 items. The marks are visble
under ultraviolet lights for easy identification by police, detectives and
pawn shops. Marked items are hard to fence and evidence of guilt is

GPparent when fhieves ars CauGH ITEM CHECKLIST

> DIRECTIONS: Mark all valuabies with 1.D. 2000. USE DRIVER'S LICENSE

in protecting your valuables.

NUMBER (with state abbreviation) This provides an instantly recognizable QrY ITEM TY ITEM
number to law enforcement agencies (e.g. for Sate of Caifomia: CA e S s
B1234567) and is the most consistent mark of identification for personal Stereo Microwave Oven
property. RECORD YOUR PROPERTY Marking your property fakes just CDs&Tapes Hand Tools
few minutes . Complete the process by making a record of your Musical Inst. Bicycles
efforts. Enter a complete description of the marked property on the Books Garden Tools
inventory fom In this sheet. Pictures Lawn Fumiture
Clocks Lawn Mower
P DISPLAY YOUR PROTECTION; Youve faken the fime fo mark, record Samem/Lanses e
and secure your property. Now display that effort. Posted prominently, Video Equip. Coins/Stamps
widow decals can aid in deterring the thief. These decals do not imply Calculators Jewie
that your property is of greater value than your neighbors, only that
yours is readily identifiable and thus HIGH RISK o the thief. in addition,
the 1" x1" decals should be places in a visble orea on each
indMdually marked item. This gives immediate notice to the thief, as -
well as any laow enforcement agency, that this item Is identified with
your personal number.
Window/Property Decals Inside @%
PERSONAL/BUSINESS PROPERTY Name Inventory Date:
INVENTORY LIST Address Police or Sheiiff Deparment
(use penci) Cty. State 2P Non-Emergencies:
Phone___ ( ) Emergencies ONLY:
DESCRIPTION OF ITEM
| ftern | | Size  Color  Material | Serial# [OwnerName. 1D # | §Value |mem location |




Monico Products

1765 Gamnet Ave #60

San Diego California 92109
1-800-865-9576 24hr info
http://www.monicoproducts.com

Hore’s what the hurglar sees...

BA CAMCORDER X39




ID 2000 PEN

WORKS TO RECOVER YOUR STOLEN
PROPERTY FASTER THAN ANY
OTHER METHOD

1.D. PEN is o theft deterrent program that allows police to detect, identify
and retumn stolen property fast in the event of burglary. Each package
conains an 1.D. PEN and two theft deterrent decdls. Each L.D. PEN
contains an invisible permanent ink that marks all surfaces including glass,
paper, wood, plastic and cloth. 1.D. PEN wil not stain, damage, or
deface property. Marks are visible under a special Uttraviolet light carred by
law enforcement including police, detectives and pawn shops.

Burglars don't want marked merchandise because it is difficutt o fence and
evidence of guill is apparent If they are cought. 1.D. PEN works to
recover your stolen property faster than any other
method. USE IT!

One pen marks over 1200 ltems throughout your home or business.
Uses include:

HOME: TV, VCR, Stereos, Computers, Camcorders, Guns, Valuables,

Car Albags, CD Players, Clothing, Sporting Goods, Car Radio, CD's & Tapes,
Clocks, Cameias, Jewelery

OFFICE: Computers, Fax Machines, Copilers, Phones, Printers, Calculators,
Office Supplies, Files, Books

DIRECTIONS:
1. Moark your valuables with 1.D. PEM use Diivers License Number (with

state cbbfevlchon) (FL DL #252930775).
2. Post 1.D. Secuiity stickers on your doois and windows to wam

housebreokers to stay awi cn/
3. Enter a complete desci gtion of the marked properly on the
INVENTORY FORM ENCLOSE

Customer Comments Contact:
Monico Marketing International

(800) 982-6487

ID 2000 PEN

WORKS TO RECOVER YOUR STOLEN
PROPERTY FASTER THAN ANY
OTHER METHOD

1.D. PEN s a theft deterrent program that alows police to detect, identify
and retum stolen propenty fast in the event of burglary. Each package
conains an L.D. PEN and two theft deterrent decdls. Each 1.D. PEN
contains an invisible permanent ink that marks alt surfaces including glass,
paper, wood, plastic and cloth. L.D. PEN wilt not stain, damage, or
deface property. Marks are visible under a special Uraviolet light caried by
law enforcement including police, detectives and pawn shops.

Burglars don't want marked merchandise because it is difficult to fence and
evidence of gullt s apparent if they are cought. 1.D. PEN works to
recover your stolen property faster than any other
method. USE IT!

One pen maiks over 1200 items throughout your home or business.
Uses include:

HOME: TV, VCR, Stereos, Computers, Camcorders, Guns, Valuables,
Car Airbags, CD Players, Clothing, Spoiting Goods, Car Radio, CD's & Tapes,
Clocks, Cameras, Jewelery

OFFICE: Computers, Fax Machines, Coplers, Phones, Printers, Caiculators,
Office Supplies, Files, Books

DIRECTIONS:
1. Maik your valuables with §.D. PEN use Diivers License Number (with

state cbbrevlaﬂon) (FL DL #252930775).

2. Post 1.D. Security stickers on your doors and windows to wam

housebreokers to stay away
Enter a comﬂete descnpllon of the marked properly on the

INVENTORY FORM ENCLOSED.

Cusfomer Comments Contact:
Monico Marketing international

(800) 982-6487




DISPLAY YOUR PROTECTION: You've taken the time to mark,
record and secure your property. Now display that effort.
Posted prominently, window decals can aid in deterring the
thief. These decals do not imply thet your property is of
greater value than your neighbors’, only that yours is readily
identifiable and thus HIGH RISK to the thief. This gives immedi-
ate notice to the thief, as well as any law enforcement
agency, that items are identified with |.0. 2000 and your
personal I.D. number.
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The following list msy be used as an aid in the marking
process. Before starting, include any additional items not
listed. Enter the quantity in the boxes. Oon’'s forget tems
that have been stored away. Check off each item as it is
marked. Congrstulations! You are taking the most impor-
tant step in protecting your valuatles.

ITEM v QTY ITEM

Television Computer

Car Radio Car Stereo
Stereo Microwave Oven
CD's & Tapes Hand Tools
Musical Inst Bicycles

Books Garden Tools

NERRRRNRRRN
NERRERRERRRE

Pictures Lawn Furniture
Clocks Lawn Mower
Camera/Lenses Luggage

VCR Hobby tems
Video Equip. Coins/Stamps
Caiculators Jewelry

o [T g

REORDER CALL BO0O-982-648%7
MONICO MARKETING

DISPLAY YOUR PROTECTION: You've taken the time to mark,
record and secure your property. Now display that effort.
Posted prominently, window decals can aid in deterring the
thief. These decals do not imply that your property is of
greater value than your neighbors’, only that yours is readily
identifisble and thus HIGH RISK to the thief. This gives immedi-
ate notice to the thief, as well as any law enforcement
agency, thst items are identified with {.D. 2000 and your
personal |.D. number.
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The following list may be used as an aid in the marking

process. Before starting, include any additional items not
listed. Enter the quantity in the boxes. Don's forget items
that have been stored away. Check off each item as it is
marked. Congratulations! You are taking the most impor-
tant step in protecting your valuables.

ITEM v QTY ITEM

Television —_ Computer

Car Radio Car Stereo
Stereo Microwave Oven
CD's & Tapes Hand Tools
Musical Inst. Bicycles

Books Garden Tools

NARERERRRRED

TEL T
[T

Pictures Lawn Furniture
Clocks Lawn Mower
Camera/Lenses Luggage

VCR Hobby ttems
Video Equip. Coins/Stamps
Calculators Jewelry

o [HHTTTEHTTE

REORDER CALL BODO-982-6487
MONICO MARKETING



The concept is very simple: How many different ways can you make money with the

The Branding Pen'’s Branding Pen? Let's see who might buy them In quantity
invisible ink comes to light
under a police ultraviolet There is no end to the list of prospective customers and users of the Branding Pen,
and a number of ideas are shown below. Please notice that we said “customers”
|Gmp. and “users,” because it's important for you to distinguish the difference. Example:

you sell a quantity of 500 pens to one customer — an insurance agent — and she
then hands them out to her prospects and policyholders, the end users. Based on
a typical cost and selling price*, your profit on the one sale is $760.

BA CAMCORDER X39 Of course, you could hope to sell the pens to the same 500 individuals and make
even more money in the long run, but that's your choice to make. The smart
distributors will combine the methods that put the most money in the bank.

*Based on 3-case cost of $1.00 per pen and a discounted selling prioe of $2.50 each.

Refdil Cus'l'omers are those who buy from you at wholesale prices and

re-sell the pens to users at retail, which is a suggested price of $6. Your sales

\prospects should include stores (hardware, gun, appliance, convenience, electron-
JWics, computer, art & antique, jewelry, office supply hardware, auto supply, and
more). Also flea market dealers, door-to-door salespeople, and others who have
existing customers. '

Giveaway/Promotional customers are companies and in-

) dividuals who buy Branding Pens direct from you at wholesale prices and then give
“ythem away or otherwise distribute the pens in order to promote themselves and get
or reward their customers. Your sales prospects include individual real estate
l?%fnts and entire real estate offices, local insurance. agencies, .alarm co:ppanies,
BA CAMCORDER X39 m.spaper publishers, banks, auto dealers, accountants, and others intereated in promoting good

4

This is all that the buglar
or thief sees...

Organizations & Fund Raising customers are those

groups that buy pens from you at wholesale prices either use them as inducements
to join or make a contribution. Or the pens are purchased in quantity in order
gthat they may be re-sold to users, with the profits going to the institution.
Examples of the first type are Crime Watch organizations, public TV and radio
stations, police benevolent associations, friends of firefighters, and similar public safety groups.
Examples of fund-raising customers include schools, churches and synagogues, hospital auxiliaries,

TEX D.L. 9133 -2041-A226

Large Business and Institutional customers wiu buy

3) pens at negotiated quantity prices and use them throughout their organizations.
4 Examples of such customers include retail stores and chains, banks, schools that
ook for protection from losses to vandalism, hospitals, parts distributors, audio
and video chains, pharmacy groups, police and fire departments, and others who
own large quantities of valuable property inventoried at several different locations.

but this is what the police
property officer sees!

Can you see the $39 in this?



Are you the one?

The Monico Branding Pen is a
proven tool in the never-ending fight
against crime. Homeowners, busi-
nesses, and institutions use the pens
to secretly brand their valuables.

More to the point, it’s also a proven
money-maker for people
infused with the en-
- Atrepreneurial spirit.  If
8. 7you know how to make
money with a product,
then this product speaks for itself.
Just proceed directly to the order
form or call Mike now 800-982-6487

However, If you’re not sure of what
to do next, then look over some of
the ideas set forth in the following
pages. Then, if what you read starts
giving you ideas, then you're on the
road to becoming a Distributor.

Although Distributors may choose
to sell Branding Pens directly to
end users, this pamphlet is aimed
at those of you who think in whole-
sale numbers. If you wish to become
a personal Distributor selling one-
on-one, we'll be glad to welcome you
to the growing Monico family.

» WORL WIDE
7 SALES POTENTIAL

You don't have to be a
rocket scientest to sell
the Branding Pen.

Three very importan
things to know abou
Monico’s famous
Branding Pen™

At full retail,
it’s only Five bucks!

At full retail, these pens are easy ,;
to sell. Let's face it; who would
turn away from an opportunity
to “brand” over 1,000 of their
valuable possessions for $5?

1. It helps individuals anc
businesses prevent the
total loss of their valuable
property & possessions.

Most would spend the $56
just for the peace of mind,
and the rest of us will buy
it just because it's cool.
(Hey, an invisible ink pen
has always been cool!)

2. It uses ink®

For those reasons, it's easy

to see why wholesale buyers will take an
immediate interest. All you have to do
is show them how the Branding Pen can
help them meet their own objectives,
and they’ll become your customers..

Monico supports its Distributors with
additional marketing tools and ways to
make extra money. We have “retail
packages,” counter-top displays, and

|
more. We succeed only when you do! *Illlllllllo
Questions? Call us at 1(800) 982-6487.
In San Diego, (619) 274-7861.

3. It can make good
money

Call Michael Senoff at Monico Products
1765 Garnet Ave #60
San Diego California 92109

1-800-982-6487
R10.974.9R07 FAX



Persone Prcoetty mvericy Cnecest o/

P OPERATION L.D. 2000 is G theft Geterent program that allows polce

fo detect, identify ond retum stolen properdy fast in the event of
bugiary. Each 1.D.2000 marker comains invisible pemonent ink. s
aafe ond reliabie ond easy 1o use. Use 1.D, 2000 to mark aff valuabies in
your home and office. L.D. 2000 wil mark all surfaces including glass,
paper, wood, piasiic and clofh. LD. 2000 won't damage of deface
property. One pen wil mark over 1,200 ems. The marks are visbbie
under uliraviolet ights for easy identification by police, detectives ond
pown shops. Marked lerms are hard 10 fence and evidence of guilt is
apparsnt when thieves are caught.

The following st may be used as an aid in the marking
Enter the quantily in the boxes. Don't forget iems that have been
stored away. Check off each ftem as it is marked so as not to miss
anything. Congratuiations! You are taking the most important step
in protecting your valuables.

ITEM CHECKLIST

DIRECTIONS: Mark all volugbies with |.D. 2000. USE DRIVER'S LICENSE
NUMEBER {with siie abbreviation) This provides an Instantly recognizable R ucik Qﬁ%
number 1o low enforcement agencies (e.0. for Sale of Califomia: CA Taigdsion Car Stores
B1234567) and Is the most consistent mark of identification for personal Stersc Microwaws Owen
propery, RECORD YOUR PROPERTY Marking your property tokes just o CDs&Tapes Hand Tools
few minules . Complefe the process by moking c record of your Musical inst. Bicycisa
efiars. Enfar o complsie dseafplton of the maned propedy cn the T T s
urnes um [ ]
Invendory form in this sheet, Glocks 1 "M
DISPLAY YOUR PROTECTION: Youve foken the fime fo mark, record Senam/Lennss g
and secue your property. Now dispiay that effort. Posted prominently, Videa Equip. Coine/Stamps
widow decals can aid in detering the thiet. These decals do not imply Calcuistors Jewlery
that your property is of geeater value than your neighbors, only that
yours is readlly ideniifiable and thus HIGH RISK 1o the thief. In addition,
the 1" x1° decals shouid be pioces In a visble area on eoch
individualy masked Bdem. This gives immediale notice 1o the thief, as
well as anw law enforcement agency, that this hem is identtfied with
YO pensonai nurmbe.
Window/Property Decails Inside @ -
PERSONAL/BUSINESS PROPERTY Ncme inventory Date:
INVENTORY LIST Police or Sheriff Depariment
(use pencl) C"V 2> NonEmergencies:
Phone__ ( ] Emergencies ONLY:
DESCRIPTION OF TEM
| _Seriol # | | SVolue | sem Localion |




Branding Pen Postcard

Front of Postcard

MQONICQ PRODUCTS
1765 Gamet Ave #60 Postal
San Diego California 92109 indicia
1-800-865-9576 24hr info
Hore's what the hurglar sses..
Address lable
etc
BA CAMCORDER X39
Back of Postcard
- Although our crime-
and here's what the ceps see! fighting pens are being
sold from coast to coast,

there always seems to be
a few markets we haven’t
tapped into yet. That’s why
we’re reaching out to you to-
day. Our new retailer starter
pack includes 100 pens, a full-
color countertop display box,
window “warning” labels, in-
ventory sheets, and a battery-
operated ultraviolet lamp for
demonstration purposes.

The pens retail for $5 each, so
ou get back $400 on one order.

Menice’s wnivwe ‘Fraslay Fos " 1015 YOI C8S- v, - investment? $700.00.

tomers M m m HIIII If you agree that this is a decent re-

Ink that's visible only nser an sitra-vislot B8- turn for your efforts, call MONICO
Hecelamp. Somnds neat, decsatity Products today at 1 (800) 856-9576
Now bow does 3 400% markuy seund? 24 Hr. Call now for a FREE SAMPLE

BA CAMCORDER X39

TEX DL, 9133-20413130




THE BRANDING PEN 100% GUARANTEE

§ year Guarantee Card
Branding Pen

Complete Satisfaction or
your money back

THE BRANDING PEN 100% GUARANTEE

§ year Guarantee Card
Branding Pen

Compiete Satisfaction or
your money back

5 year Guarantee Card
Branding Pen

Complete Satisfaction or
your money back

5 year Guarantee Card
Branding Pen

Complete Satisfaction or
your money back

5 year Guarantee Card
Branding Pen

Compilete Satisfaction or
your money back

§ year Guarantee Card Complete Satisfaction or

your money back

5 year Guarantee Card
Branding Pen

~ Complete Satistaction or
’ your money back

o i
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5 year Guarantee Card

~ Complete Satistaction or
Branding Pen

your money back

5 year Guarantee Card
Branding Pen

Complete Satisfaction or
your money back

5 year Guarantee Card
Branding Pen

Complete Satisfaction or
your money back

THE BRANDING PEN 100% GUARANTEE

5 year Guarantee Card
Branding Pen

Complete Satisfaction or
your money back

5 year Guarantee Card
Branding Pen

Complete Satisfaction or
your money back

THE BRANDING PEN 100% GUARANTEE

5 year Guarantee Card
Branding Pen

Complete Satisfaction or
your money back

THE BRANDING PEN 100% GUARANTEE

5 year Guarantee Card
Branding Pen

Complete Satisfaction or
your money back




AMAZING

RED-EYE
REMOVER PENS

NOW AFFORDABLE FOR YOUR
CUSTOMERS!

Instantly and easily fixes redeye on color prints.
RED-OUT redeye remover applies a transparent red
filtering dye that lets the natural highlight in the eyes
shine through as it blends the redness away.

Designed to work on all color photos except Polaroid
Prints. This useful product lets your customers improve
important pictures quickly, without fuss or special talent.
It's simple and fast to use and is virtually invisible.

Just dot tip to red eye in a gentle touching motion until
red eye disappears! No skill needed Everyone can do it.

GUARANTEED SATISFACTION OR
YOU PAY NOTHING!

GUARANTEED
LOWEST

QUANTITY 50 100 300 500 1000 5000
PRICE! PRICE EACH $1.25 $1.19 $1.10 $.98 $.89 §5.69

FREE DISPLAYS!
FREE SHIPPING!
FREE SAMPLE OFFER!

CALL NOW! MONICO MARKETING
80 La Jolla Blvd #78

55
La Jolla CA 92037
m m 619-274-7851
MADE IN THE USA





