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- BotrToM LINE/PERSONAL and BOARDROOM.

s by

‘Inside Information/more than 2 million

~ copies sold and The Book of Secrets/
more than 500,000 copies sold. His
other best-selling titles include The
Book of Money Secrets and The Book of
Tax Knowledge—each of which has sold
more than 250,000 copies.

“I-POWER is the
best business book
I've ever read...and
I've read them all.”
Robert Half, Robert Half International

There has never been a book
offered to American business people so
chock full of vital material designed to
improve theiy businesses—large, meds-
um and small businesses.

A business miracle...just when
we all need a business miracle

One company cut its staff in
half, tripled sales, and pushed
profits through the roof.

See for yourself how powerful
and simple I-Power is.

In time, you will want to buy
copies in quantity—but, for now, get
a copy for yourself. Let I-Power
improve your business—and your
personal life, too!

e ‘editor-in-chief of

He is also the creator of The Book of

.at yo bookstore now

LITTLE BOOK has started a quiet
revolution in plants and offices all
across the United States of America.

The principles of scientific management,
unquestioned for decades, are being chal-
lenged —and banished to the dustbin of
history:.

A new breed of managers is returning
to the commonsense practice of the great
days when we were out-producing and
out-selling the rest of the world...the days
before management by objectives...before
short-term thinking, short-term incentives,
short-term goals...

This book has become the bible of
that business revolution. It will show you
a whole other way to run a company...a
department...a business career.

I-Power is for people on top...and the
bottom...and the many, many places in
between.

Insiders call this system Continuous
Improvement.. I-.POWER for short.

“Throw away all your fancy
books on management theory
and read I-POWER’

Dr. Leonard Sayles, Center for Creative Leadership

Pick up a copy today—before the competi-
tion does—and catch up on what your busi-
ness school never taught you:

mHow American I-Power fueled the
"Japanese miracle” (we taught them much,
much more than Quality Circles)...and why
the whole secret is as American as apple pie

m The great American corporations that pio-

Martin

neered I-Power. .. Eastman Kodak in the
1890s. ..General Electric, Westinghouse,
Met Life and Parke-Davis in the early 1900s
...Bell Laboratories in the 1920s...

@ The forgotten role of IF-Power in building
the US war machine in the 1940s

B Why such a simple, powerful American
idea got lost in America. How its advo-
cates were overwhelmed when postwar
American business switched its emphasis
from product excellence to marketing

m The rediscovery of I-Power today. An
inside look at how it works in businesses
from Kodak to Anheuser-Busch...and more

mI-Power and your company. Small com-
panies who want to be big, see page 85. Big
companies who want to stay big, see page 187

In a time when nothing
works, here’s one thing that
really does.

I-Power will change the way you
think about every element of business
...cost control, quality control, productiv-
ity, staff meetings, delegation, hiring,
firing, labor relations, executive compen-
sation, incentive programs, profit-sharing
...and that’s just the beginning.

It slaughters all the sacred cows of the
business schools. They can’t keep teaching

scientific management with a straight face
after this. Martin Edelston, Author, LlPOWER

Only °15.95 wherever books are sold,
Published by Barricade Books Inc.

For information on I-POWER seminars
call (212) 613-5282.
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