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My simple secret will work

for you if you are at the bottom of
your company...or at the top...or

anywhere in-between.

" Pm Martin Edelston, CEO
and founder of Boardroom, Inc.

~ We sell ideas that work.
And I'd like to give the most
powerful of them to you now.
‘ Start right here...

Fow much money could
4 Ayou make if you were
handed a dozen winning
ideas every week?

~ Would you pay $10 for each
one of them?

. Idid. To a clerk whose ques-
t1on saved my company hun-
dreds of thousands of dollars on
postage every year. More win-
ning tdeas on page 55.
© Would you pay $2 for one
of them?

I did. To a young lady who
spotted a way to put $10,000
back in our pocket in one order
with a new vendor. Full details
on page 63.

Would you pay nothing for
one of them?

I did. To a supplier who found
how to simplify what he was
doing for us, and passed the sav-
ings on without even being
asked. Full details on page 80.

Am I taking advantage of
these people? Not at all! P'm
building their futures, at the
same time that I’'m bmldmg
my Own.

These people have made
small fortunes in the larger and
larger profit sharings —and
orders for the supplier. See full
details on page 129. -
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Icanteachittoyouina
few minutes. It costs you
nothing 1 to learn.

No Wonder each of them
gives me an average of 200 ideas
ayear!

And you can have this same
kind of idea-flow coming to
you, within minutes after you
pick up this book!

Remember, now, -POWER
means shared idea power, where
you and éveryone else that
shares 'with you, cuts up a big-
ger, and-then bigger, piece of
the pie that ALL of your ideas
create.

It’s the success-engine of the
1990s. They give their ideas to
you. And you share the suc-
cess with them. It takes less
than an hour or two to set up

an FPOWER flow

anywhere you work.

It may be a department of 4 or
5 people, or a division of 200-300
people, or your entire company.

You are the I-POWER person.
You know—from pages 27 to 33
—exactly how easy it is to get
other people’s ideas bursting
forth like fireworks.

You know—ifrom page 38—
exactly how to get the next high-
er level of management to pay
serious and immediate aftention
to those ideas.

You know—from page 131—
exactly how these ideas skyrock-
et you through the corporate
hierarchy. Give you impregnable
job security. Increase your yearly
income — even in these perilous
times—until it’s almost shame-
ful. How much do you risk to
prove all this? Not one cent!

ONE-YEAR
MONEY-BACK GUARANTEE

There could only be one rea-

son for such an offer. We’re bet-
ting we couldn’t pry this book
out of your hands if we tried. It'’s
at your bookstore now...$15.95.

“lPﬁWERnsthe bestbusmessbook I ‘
ever read...and I’ve read them all.” -

Robett Half, Chairman & Founder, Robert Half Internatlonal

“I-POWER has done wonders for one of our chents .now we're
doing it—and recommendlng it to other clients.”
Arnold Cohen of Mahoney Cohen & Co., CPAs
“U-PQWER opens the door to creativity and allows us to do things

much, much better today than we did yesterday.”
Dr. Dale G. Gatz, President, The Wartburg Home

“‘I-POWER brmgs organizing powers to new and exciting levels.”
Stephanie Winston, President, The Organizing Principle

“I-POWER not only generates ideas—it builds spmt cooperation,

and an understanding of mission.’

Irene McFadden, President, American Almond Products Co., Inc.

“I-PPOWER has produced well for our compames——and surprlsmgly
well when I tried it with my big family.”
Victor Niederhoffer, Chairman, Niederhoffer and Niederhoffer, Inc.

“I-POWER is fantastlc' I'm going to tell all the business people I

know about it.”

Dr. John Rutledge, Chalrman, Rutledge & Company

“I-POWER produced an overpowering orgasm of useful ideas for us.”
Eric Solberg, Executive Director, DOC/Doctors Ought to Care

“I-Power opened up the thinking in our busmess, ‘turning up

exciting opportunities even in these terrible times.”
Dré Brungardt Pubhsher, Nutz and Boltz®

How we multlplled
sales...pushed profits
through the roof...cut
turnover to zero...all in
these tough tiimes.

“Throw away all your fancy

books on management
and read I-POWER.”:

Dr. Leonard Sayles, Professor of Management, Ementus
Graduate School of Business, Columbia Unwemty

“ No business school in the world teach-

es this! Now you can learn it free” :::
Marion Buhaglar, Economist, co-quthor of I- POWER

.The perpetual 1mprovement machme
Page 19 - : s

. 6 words that keep other people s
ideas ﬂowmg so fast that you literally
can't write them down ‘Page 24

. Crisis is another i name for opport(imty,
if. Page 71 .

« How to retognize fruitful errors,
bursting with thelr own correctlons
Page 45 ‘; ¢

« How to do thxngs nght the ﬁrst t:me
Page 76 R

« Zero- defect performance, even’ 1f you
make rmstakes Page 193

« How to make major changes fast
Page 77 ' o

. At last| A simple solution to the prob-
lem of good things that never quite
- get done. Page 25

. The “latenéss” problem...simply evap-
orates, Page 83

. Old machinery is outdated. Spend a
fortune for the new. Right? Wrong!
Page 213 '

« Medical costs plummet. Page 164

. The absolutely overlooked secret of
great business in bad times. Page 11

« New products made easy. One-word
formula. Page 134

- Money is the second great bUSme\és
motivator. Fear is the third. Here’§‘
the first. Page 46 R 2

. How ordinary workers can out- thmk
$200,000-a-year management consul-
tants. Page 213

READ IT EREE
..take me up on my ONE-YéAR
MONEY-BACK GUARANTEE, If L-POWER
doesn’t live up to your expecta-
tions, return it to me with your
receipt any time in ‘the neXtclz
months for a fast refund...Martin
Edelston, Boardroom, Inc, 330 West
42nd Street, New York, NY 10036.
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